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1. Lu, Jackson G.*, Lesley Luyang Song* (R % —4##; ## K& F54H4), Yuhuang
Zheng, and Laura Changlan Wang (2022). Masks as a moral symbol: Masks reduce wearers’
deviant behavior in China during COVID-19. Proceedings of the National Academy of

Sciences.
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2. Lu, Jackson G.*, Lesley Luyang Song* (&R # —4E4; &K & F&HEF), and Lu
Doris Zhang*. Cultural Tendencies in Generative Artificial Intelligence. Under 3™ round
review at Nature Human Behaviour [Nature¥ |, ABS 4, JCR — X, IF: 22.3].
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3. Qin Xin, Jackson G. Lu, Chen Chen, Xiang Zhou, Yuging Gan, Wanlu Li, and Lesley
Luyang Song. Artificial Intelligence Quotient (AIQ). Under review at Journal of
Personality and Social Psychology [ABS 4, JCR — X, IF: 6.4].
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